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Food Standards Scotland 
Food labelling campaign – Wash up 
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Digital Performance 

Impressions 

Clicks 

CTR% 

TWITTER 

514,720 

[Section s.33(1)(b)] 

[Section s.33(1)(b)] 

 

FACEBOOK 

604,184 

[Section s.33(1)(b)] 

[Section s.33(1)(b)] 

 

 

AMNET 

4,975,116 

[Section s.33(1)(b)] 

[Section s.33(1)(b)] 

 

 

ADMAXIM 

2,173,924 

[Section s.33(1)(b)] 

[Section s.33(1)(b)] 

 

TOTAL 

8,267,944 

33,806 

0.41% 

• All of the platforms performed strongly and the overall results have been 

very good  

• A high click thru rate demonstrates high engagement with the campaign 
• Industry standard is  0.07% 
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Facebook 

[Section s.33(1)(b)] 




    

  

  
