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Dr Jean Brown 

 

University Secretary 

xxxxxxxxxxxxxxxxxxxxxxx@xxxxxxxxxxxxxx.xxx 

University of Cumbria 

 

Bowerham Road 

 

Lancaster 

26 May 2021 

LA1 3JD 

 

 
xxxxxxxxxxxxxxxxxxxx@xxxxxxx.xx.xx 

 

 
Dear Rashi Jain 
 
REQUEST FOR INFORMATION UNDER THE FREEDOM OF INFORMATION ACT 

 
Thank you for your e-mail dated 30 March 2021 requesting information relating to the 

marketing budget. Please see below the information you have requested and accept our 
apology for the delayed response. 

 

1.  What has been the total annual budget for marketing over the last 5 years 

(2017-2021)? 

 

Year 

Total amount spent on Marketing and 
Recruitment 

2016/17 

1,226,697 

2017/18 

1,434,097 

2018/19 

1,452,852 

2019/20 

1,166,210 

2020/21 

Final figure not held 

 

2.  How much of the marketing budget is spent on in-house marketing and how 

much is spent on 3rd party providers (e.g. Agencies)? 

3.  What are they types of third party services used e.g. (managed marketing 

services, content creators, self-service platforms) and how is the 
expenditure distributed among them? 

4.  How much of the marketing budget is spent on digital advertising and how 

much is spent on traditional advertising methods? 

5.  What is the segmentation of digital expenditure by channel (e.g. how much 

is spent on Facebook ads, Google ads etc.)? 

 
The information you have requested in questions 2-5 is commercially sensitive and to 
provide it would prejudice the University’s commercial interests. Detailed information about 
the amounts spent on 3rd Party providers and the services used is commercially sensitive 

because it provides insight into the University’s recruitment strategy.  
  

Disclosure of this information is likely to prejudice the University’s ability to compete 
effectively and fairly in the higher education market and this could lead to a loss of business 

 



[bookmark: 2][image: ]

 

and income. As such this information is exempt from disclosure under Section 43 (2) of the 

Freedom of Information Act. 
  

Section 43 (2) states that information is exempt if its disclosure “would or would be likely 
to, prejudice the commercial interests of any person (including the public authority holding 

it)”. This exemption further requires us to conduct a public interest test.  
  

While it is in the public interest to be open and transparent, we believe it is not the public 
interest to prejudice the University’s ability to compete effectively and undermine its ability 
to generate income. Taking these factors into account, the University does not consider it to 

be in the public interest to disclose this information. 
 
If you are unhappy with the way your request has been handled, you can ask for it to be 

reviewed under the University’s Freedom of Information Complaints Procedure available on 
our website. To request a review, please contact the Information Governance Manager at 

the above address or by email at xxxx@xxxxxxx.xx.xx.  
 
Yours sincerely, 
 

 

Dr Jean Brown 

University Secretary 

 




    

  

  
