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Stratton Danielle

From:

)

Sent:

28 July 2020 18:52

To:
Cc:

 

Subject:

RE: JK Rowling / trans rights advertisement at Waverley

OFFICIAL 

 
Hello 

 

 
I was unaware of this particular advertisement until this afternoon, but as it contains no comment other than "I 
(Heart) JK Rowling" it has probably slipped through your ‘Code of Acceptance’ filter. 
 
Because of the recent media debate surrounding the pros and cons of the author’s position on gender politics, it 
is the opinion of NR that this campaign is of a political nature and so breaches article 5 of the Code of 
Acceptance.  Therefore, please arrange for this creative to be removed immediately, along with any similar 
artwork, and confirm once it has ceased. 
 
I look forward to receiving your confirmation by return. 
 
Kind regards, 

 

 Property 

1 Eversholt Street, London NW1 2DN
M: 

 

 

E: 

@networkrail.co.uk

W: www.networkrail.co.uk/property

 

From:

@networkrail.co.uk>  

Sent: 28 July 2020 17:16 
To: 

@networkrail.co.uk>;

@networkrail.co.uk>; 

@networkrail.co.uk>; 

@networkrail.co.uk> 

Cc: 

@networkrail.co.uk> 

Subject: RE: JK Rowling / trans rights advertisement at Waverley 
 
Thanks 

– I agree we don’t want to look to be supporting anything either way. I’ve cc’d 

 who looks after 

our advertising contract and can advise whether this breaches our policy? 
 
 
Thanks, 
 

  

 

From: 

@networkrail.co.uk>  

Sent: 28 July 2020 17:13 
To: 

@networkrail.co.uk>;

@networkrail.co.uk>; 

 

@networkrail.co.uk>; 

@networkrail.co.uk> 

Subject: RE: JK Rowling / trans rights advertisement at Waverley 
 

OFFICIAL 
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. Copying 

 as well – as far as I know we have strict advertising guidelines for stations and I guess 

this didn’t breach the policy? But dodgy ground nonetheless. Might not strictly break the rules – which would have 
meant it was killed before it appeared – and could be seen as innocent support – but knowing the background it’s 
not wise. Agree completely it’s not our debate, so no comment on whether we agree with it or not! – I wouldn’t 
say it’s a paid ad so talk to JCD, as that could raise questions about what sorts of ads we allow and why this one 
was thought to be acceptable. 

, what do you think? – what are the rules? And what do we do if an ad appears and we subsequently decide 

it shouldn’t? 
 

From: 

@networkrail.co.uk>  

Sent: 28 July 2020 17:04 
To: 

@networkrail.co.uk>; 

@networkrail.co.uk>; 

@networkrail.co.uk> 

Subject: JK Rowling / trans rights advertisement at Waverley 
 
 
Folks, 
 
See below about a JC Decaux ad in Waverley which has been placed by a campaigner in support of JK Rowling’s 
comments on transgender issues. 
 
Being asked by the Times if we’ve had any complaints about it and what our view on the advert is. 
 
Don’t think we want to be in this debate, so unless we’ve a national line / view on this I’m just going to go back and 
say no public complaints and that it’s a paid ad so they should ask JC Decaux about it. 
 
Going forward into the week, I’d think this potentially breaches our neutrality so we may need to ask JC Decaux to 
kill it? 
 
Cheers, 
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Network Rail, Scotland 
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Begin forwarded message: 

From: 

@thetimes.co.uk> 

Date: 28 July 2020 at 15:33:52 BST 
To: 

@networkrail.co.uk 

Subject: Advertisement at Waverley 

Hi 

, 

 
I need a comment from Network Rail on the following story about an ad at Waverley.  Can you help, 
and if not you, can you advise who could? 
 
This is the story: 
 
A digital ad has been installed on behalf of Kellie‐Jay Keen‐Minshull, who campaigns for women's 
sex‐based rights.  It reads "I (Heart) JK Rowling." 
 
In a video explaining the ad, Mrs Keen‐Minshull explains that she support JK's views on women's 
sex‐based rights, and adds: 
 
"Within the word ‘transwoman’ is the word ‘woman’.  It just doesn’t belong there as far as I 
am concerned. There is no place for the word woman for someone born male.  We just have 
to put an end to it.  
 
"The important thing about JK Rowling is she has 40 million followers, she is one of the most 
beloved aiuthors in the entire world, one of the best selling authors of all time. 

"Her speaking up, while she probably won't say all the things I’d like her to, ...is incredibly 
important.  Sympathy, support - I don't think she is looking for those things.  I think like the 
rest of us she can see what’s going on and she is absolutely aghast." 
 
 Has Scotrail any comment to make about the ad? 
 
Has Scotrail had any complaints about the ad?  
 
Thanks for your help,  
 
 
 
 
 
 
 
 
 

 

  

The Times 
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"Please consider the environment before printing this e-mail" 
 
This e-mail and any attachments are confidential, may be 
legally privileged and are the property of News Corp UK & Ireland 
Limited on whose systems they were generated. News Corp UK 
& Ireland Limited is the holding company for the News UK group, 
is registered in England & Wales under number 81701, has its  
registered office at 1 London Bridge Street, London, SE1 9GF and  
is registered with VAT number GB 243 8054 69. If you have received  
this e-mail in error, please notify the sender immediately and do not 
use, distribute, store or copy it in any way. Statements or opinions in 
this e-mail or any attachment are those of the author and are not  
necessarily agreed or authorised by News Corp UK & Ireland Limited  
or any member of its group. News Corp UK & Ireland Limited may 
monitor outgoing or incoming emails as permitted by law.  It accepts 
no liability for viruses introduced by this e-mail or attachments.  
 

News Corp UK & Ireland Limited and its titles are committed to abiding by  
IPSO's regulations and the Editors' Code of Practice that IPSO enforces. 
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