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We	have	developed	these	guidelines		
to	create	brand	consistency	and	ensure	
the	Office	of	Fair	Trading	(OFT)	retains		
its	authority	in	the	market	place.	

Introduction
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The	OFT	logo	must	be	clearly		
visible	at	all	times.	For	quality	and	
consistency,	our	logo	must	never	be	
redrawn	in	any	way.	Always	use	the	
approved	digital	artwork.

Our	logo	is	made	up	of	two	colours,	
OFT	blue	and	gold,	and	we	have	two	
versions.	The	preferred	version	is	
positive	on	a	white	background.

Colour palette

Pantone® 655
C:100 M:69 Y:0 K:56 
R:12 G:28 B:71 
HEX: #0C1C47

Pantone® 132
C:0 M:23 Y:100 K:30 
R:158 G:124 B:10 
HEX: #9E7C0A

Our logo
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Never:

•	alter	the	proportions	of	the	logo

•		reproduce	the	logo	in	any	colour	
other	than	the	OFT	blue	and	gold

•		add	effects	to	the	logo,	for	
example,	shading	or	outlines

•	enclose	the	logo	in	a	box	or	shape

•		use	the	logo	on	a	coloured	
background

•	tilt	or	scew	the	logo.

What not to do

X

X

X

X

X
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The	Office	of	Fair	Trading	logo	
should	always	be	positioned	on	
the	top	right	hand	side	of	any	
document	cover	or	relevant	space,	
unless	otherwise	instructed.

Positioning with other logos
When	positioning	the	logo	
alongside	other	logos,	the	top	
right	hand	side	position	and	
appropriate	sizing	may	not	be	
possible.	It	is	therefore	essential	
to	ensure	our	logo	is	given	equal	
weight,	size	and	balance,	as	
shown	in	the	example	opposite.

Online usage
An	OFT	acronym	logo	exists	for	
online	media	use.	Artwork	and	
guidelines	are	available	separately.

Positioning

Government  
in markets
Why competition matters – 
a guide for policy makers

Annual Report and Resource Accounts 2008 - 09

Flexibility for changing markets

O
ffice of Fair Tradiing

 
A
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esource A
ccounts 2008 - 09

Published by TSO (The Stationery Office) and available from: 

Online  
www.tso.co.uk/bookshop

Mail, Telephone Fax & E-Mail 
TSO 
PO Box 29, Norwich, NR3 1GN 
Telephone orders/General enquiries 0870 600 5522 
Order through the Parliamentary Hotline Lo-Call 0845 7 023474 
Fax orders: 0870 600 5533 
E-mail: customer.services@tso.co.uk 
Textphone: 0870 240 3701

The Parliamentary Bookshop  
12 Bridge Street, Parliament Square, 
London SW1A 2JX 
Telephone orders/General enquiries: 020 7219 3890 
Fax orders: 020 7219 3866 
Email: bookshop@parliament.uk 
Internet: http://www.bookshop.parliament.uk

TSO@Blackwell and other Accredited Agents

Customers can also order publications from 
TSO Ireland 
16 Arthur Street, Belfast BT1 4GD 
028 9023 8451 Fax 028 9023 5401

If you would like to find out more

Office of Fair Trading 
Fleetbank House 
2–6 Salisbury Square 
London EC4Y 8JX

Switchboard: 020 7211 8000
Publications order line: 0800 389 3158
Website: www.oft.gov.uk

5860_OFT_AR08-09_cover.indd   1 16/07/2009   18:09

Positioning with other logos
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Size 

The	logo	should	appear	at	80mm	
wide	with	a	12mm	exclusion	zone	
on	A4	documents.	On	A5	and	DL	
documents,	the	logo	should	be	
55mm	wide	with	a	8mm		
exclusion	zone.

Exclusion zone

The	exclusion	zone	is	the	area	
around	a	logo	which	should	be	left	
clear	so	that	other	graphics	do	not	
encroach	on	its	space.	

For	other	document/space	sizes,	
rescale	the	logo	and	exclusion	zone	
using	the	sizes	shown	opposite.

80mm

12mm 8mm

8mm

12mm 8mm

8mm

55mm

55mm

DL

A5

A4

Size and exclusion zone




