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Steve Elibank 
By email to: xxxxxxxxxxxxxxxxxxxxxx@xxxxxxxxxxxxxx.xxx

  

 
 
 
29th November 2010 
 
Dear Mr Elibank 
 
Freedom of Information request – reference number RFI20101367 
 
Thank you for your request to the BBC of   8th October 2010, seeking information under the 
Freedom of Information Act 2000 (the “Act”).  Your request was: 
 

“Please provide me with an electronic copy of your logo guidelines, branding manual or 
equivalent document.” 
 

I replied to you on 15th October 2010 explaining that: 
 

“The information you have asked for is available on our website at 
http://www.bbc.co.uk/branding/ .  The BBC receives many requests for information about its 
branding, logo and, especially, the use of its logo.  Full guidance as to who may use the logo 
and how is provided on the website indicated above.” 

 
Subsequently, on the 18th October 2010, you asked that this response be subject to an 
internal review as follows: 
 

“Please pass this on to the person who conducts Freedom of Information reviews. 
I am writing to request an internal review of British Broadcasting Corporation's handling of my 
FOI request 'Branding'. I asked for your branding guidelines, which you assured me were all 
available on your website. However, http://www.bbc.co.uk/branding/ contains advice only for 
the branding of television programmes by independent producers, and directs all other users 
to an application form. Since I am not interested in using the logo, but simply want a copy of 
the guidelines, it would appear that you have not adequately answered my request.” 

 
The BBC has completed its internal review and has agreed that we had not adequately 
answered your request.  This was partly due to our misunderstanding your original request 
and partly due to not being clear that the website to which we directed you does, in fact, lead 
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to many of the guidelines related to our brand   I can confirm that the BBC does hold 
information which amounts to “logo guidelines, branding manual or equivalent document” . Some 
of this information is made available at http://www.bbc.co.uk/commissioning/tvbranding/ 
(accessible via the link we originally sent you).  In addition to this, guidelines are covered in a 
number of documents which contain advice, not only, for the branding of programmes by 
independent producers, but also cover the use of the BBC’s brand assets in a variety of 
circumstances, including the internal and external use of brand assets by the BBC and the use 
of BBC assets by third parties and syndicated partners.  

I attach the aforementioned documents and I would remind you that no one can use the 
BBC’s brand assets without the express prior permission of the BBC.  This is unlikely to be 
given to individuals.  Inappropriate and unlicensed use of the BBC’s brand is likely to prejudice 
the commercial interests of the BBC causing harm to the BBC’s brand, reputation and 
commercial interests.   This would have the effect of devaluing the BBC brand and would 
impact on our ability to negotiate the best licensing deals for the BBC Licence Fee payer.  The 
BBC’s brand is one of the BBC’s most important assets and is made up of a number of 
elements: 

•  the initials “BBC”, the logo and any name or logo which includes them; 

•  the names of programmes and of characters associated with them, and any relevant 

logos;  

•  the names of other products and services provided by the BBC and its subsidiaries, 

and any relevant logos. 

The BBC maintains that the proper use and protection of the various elements of the BBC 
brand are vital if they are to retain their strength and clarity, and not to be weakened through 
confused or inappropriate use.  The BBC brand is recognised throughout the world and 
viewers, listeners and users of our websites have high expectations of the BBC with respect 
to inter alia, the quality of its content, independence, objectivity and hard-earned reputation as 
one of the world’s best broadcasting and programme making organisations. 

Appeal Rights 
If you are not satisfied that we have complied with the Act in responding to your request, you 
have the right to an internal review by a BBC senior manager or legal adviser. Please contact 
us at the address above, explaining what you would like us to review and including your 
reference number. If you are not satisfied with the internal review, you can appeal to the 
Information Commissioner. The contact details are: Information Commissioner's Office, 
Wycliffe House, Water Lane, Wilmslow, Cheshire, SK9 5AF, telephone 01625 545 700 or see 
http://www.ico.gov.uk/  
 
Yours sincerely 
Colin Sellers 
 
 
 
Head of Operations 
Marketing, Communications & Audiences 
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