
HLSG 6 - Pledge Update for HLSG, 22 June 

 

 

Out of Home Calorie Labelling: 

 

• Overview 
Currently 31 companies have signed up to the Out of Home (OOH) pledge to 

provide voluntary calorie labelling from September 2011. Collectively this 

represents over 5,000 high street outlets and equates to around 14% of meals 

sold. 

 

• Implementation 
Partners are intending to implement OOH calorie labelling at different times - 

some companies are implementing across all outlets simultaneously, others are 

gradually phasing in their labelling over portions of their outlets or parts of 

their menus. Some have already implemented the labelling. 

 

Current implementation activity by partners will peak in September when 

McDonalds and KFC introduce their menu labelling, which will dramatically 

increase the visibility of OOH calorie labelling on the high street.  

 

• Technical guidance 
Technical documents (guidance for obtaining calorie information data, and 

illustrative guidance for displaying calorie information) supporting 

implementation have been developed in conjunction with the OOH Working 

Group and are published on the DH website. This guidance is also being 

promoted to the Enforcement community. 

 
Further technical guidance for SMEs is being developed for the end of 2011. 

 

• Focus for further sign-up 
The 2011-12 focus is on driving further take up by Coffee & Sandwich shops, 

Quick Service restaurants and takeaways, and Food Service management as 

these are the largest sectors in terms of meals sold. These present the best 

opportunity to achieve high levels of coverage and visibility in the high street 

and contribute to profile raising with the consumer. There is already good 

coverage in the Retail sector.  Ministers will be meeting key companies to 

encourage sign-up  

 
As well as pro-actively contacting companies, other channels to increase sign 

up include industry promotion eg. the British Hospitality Association event in 

May at the House of Commons, also event speaking/presenting opportunities. 

 
Our focus for 2012-13 will be Pub Dining and Casual & Fine Dining sectors. 

Engagement with the Hotel and Leisure sectors will be via the Change4Life 

partnership team as they work with businesses in these sectors.  

 

Salt: 

 

• Currently 53 companies have now signed up to the salt pledge.  



 

• Officials have held a number of meetings with potential Responsibility Deal 

(RD) partners and trade associations, who have expressed an interest in the 

RD, to discuss progress and signing up to the pledges. We have also 

developed a targeted engagement strategy to meet with those companies who 

we have not yet met. Companies that have significant market shares of 

products covered by the salt targets will be approached to talk through with 

them any concerns that they may have and to invite them to sign up to the salt 

pledge. These meetings should be completed before the end of the summer. 

 

• Meetings with the catering sector have already flagged up a number of issues 

with signing up to the current salt reduction pledge. This is particularly acute 

for smaller companies which have no nutritional information on their final 

products. We will be considering how this issue might be addressed. 

 

• We have now received a full set of nutritional and sales data for food products 

sold at retail. This Kantar data is for the 52 weeks ending April 17th 2011 and 

all nutritional data was updated, from packs found at retail, from mid January 

to the end of April 2011. We are currently undertaking validation checks and 

coding the data to the salt targets. We will then undertake analyses to examine 

how far we have progressed in terms of meeting the 2010 targets, and what 

further progress will be needed to meet the RD targets by the end of 2012. 

Fieldwork on the urinary sodium survey is to commence in the autumn and we 

will be able to report the results of this survey and the analysis of the Kantar 

data to the HSLG in due course. 

 
Trans Fats: 

 

• Currently 63 companies have signed up to the trans fats pledge. 

 

• Officials have met with the key fats and oils suppliers for the UK, their trade 

associations, the federation of wholesale distributors and some of their 

members to consider the scope for them to sign the RD pledge, and to support 

their customers with information to help them source products which meet the 

criteria that underpin the pledge. In addition, we discussed the scope and 

content of guidance to small businesses and a first draft is with them for 

consideration, before being tested with small businesses and local authorities. 

We will test comprehensibility of the guidance and identify any improvements 

that could be made that would help to encourage implementation of the 

guidance.   

 

• The major fats and oils suppliers whose markets are global and some catering 

suppliers have indicated they are unlikely to sign the pledge, as they will 

continue to provide partially hydrogenated vegetable oils where there is a 

demand. Overall stakeholders considered that food distributors and the 

manufacturers of the final food product to the consumer would be most likely 

to consider signing the pledge, and that advice was needed about how to 

communicate the nature of products to customers because of the restrictions 

imposed by EU rules on food labelling and nutrition claims. These rules forbid 

the use of claims about the trans fat content of foods, or the provision of 



information in the nutrition labelling panel. This issue is being considered, and 

we will be working with the Federation of Wholesale Distributors to raise 

awareness about the pledge among their members.  

 

Focus for further sign-up 

• Officials have reviewed stakeholder contacts to develop a targeted list of 

companies to invite to sign the pledge, focussing on those who make the type 

of products most likely to contain artificial trans fats. This includes : 

− businesses involved with the Government's review of trans fats in 2007 

or who previously provided commitments to the Food Standards Agency 

(FSA) on healthier catering; 

− remaining retailer and major suppliers, particularly those suppliers who 

produce private label products for retailers who have signed the pledge, 

as they are most likely to be a position to sign the pledge; and  

− companies identified as selling products containing hydrogenated 

vegetable oils through our survey of the smaller discount retailers and 

food businesses. 

 

• We will be pro-actively contacting these companies throughout the rest of the 

year and using other channels where appropriate. We recognise that smaller 

companies have some difficulty understanding the requirements of the pledge, 

as they have little understanding of trans fats, and where necessary we will 

undertake bilateral meetings to explain the pledge and what action they would 

need to take to ensure compliance. We will prioritise engagement with other 

businesses, according to size and product range, and anticipate that access to 

the smallest businesses would be achieved through dissemination of the small 

business guidance, but this is unlikely to significantly increase the number of 

signatories to the pledge.  

 

• We will be working with the Local Government Regulation to raise awareness 

among Local Authorities using the Communities of Practice website, and with 

the FSA who can cascade information to the food leads in each authority. We 

will provide supporting information to enforcement officers and encourage 

them to use the guidance as part of existing healthier catering initiatives, and 

also when they take on the health improvement function for their population in 

2013. 

 
 
 
 
 
 
 
 
 
 

 

 


